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About the
Restaurant Association
of New Zealand
The Restaurant Association’s mission is to be the link between
good food and good business so that our members can find
greatness. Back in 1972, we were known as the Restaurant and
Cabaret Association and had a membership of 20. Nowadays,
we have over 2,300 members covering the length and breadth
of the country and we represent every facet of the restaurant,
café, and hospitality industry. The Association is organised into
13 regional branches. The national office is housed in a building
in Mt Eden, Auckland owned by our Education Trust and run by
19 full-time staff.
The industry has also grown and changed. It now employs nearly
130,000 people at over 17,000 restaurants and food outlets and
generates sales of almost $11 billion per annum. Despite the
growth it is still a vibrant industry full of interesting passionate,
talented and entrepreneurial people.
In a perfect world, success in hospitality would depend on flair
and passion, but in the real world, there is much more to running
a business. This is where the Restaurant Association comes in.
As an industry body, we offer members a wide range of business
tools and avenues for saving money, a regular membership
magazine called Savour, e-newsletters, plus a free 0800 Helpline
for advice on any number of issues.
The Restaurant Association also owns and organises or administers:
• the annual national hospitality summit – Hui,
• 11 regional hospitality awards,
• the Hall of Fame and Good Neighbour, and
• numerous regional meetings.
www.restaurantnz.co.nz

Advertising in Savour
The Restaurant Association
produces a membership
magazine called Savour,
which is exclusively
distributed to our nationwide membership base of
over 2300 – owners and
managers of restaurants,
cafés, caterers, bars,
takeaways, and hotels.

There are many options for advertising in Savour :
•

Printed Advertisements: Ads are available in a variety
of sizes from a quarter page to full page to double
page spreads and are offered at competitive rates
for members. A full range of the 2019 advertising
sizes are available on the back of this kit with their
respective rates.
EMPLOYMENT MATTERS

Holidays Act
Help has arrived!

We all know that payroll compliance
can be a nightmare. Automated systems
don’t necessarily fit individual situations,
employee work patterns don’t always fit
the mould, and this is overlaid with a very
technical area of the law. And to make
matters worse: maths!

Savour is an important
tool for the Restaurant
Association to communicate
industry news and issues to members and is recognised
as one of our key services. Highly regarded, the magazine
regularly generates active comment in the industry after
its distribution.
If your target market is the hospitality industry Savour is
a great way to get your product or service in front of the
key decision makers in the industry.

BY JIM ROBERTS, PARTNER, HESKETH
HENRY & JODI SHARMAN, SENIOR
ASSOCIATE, HESKETH HENRY

In particular, we know that many employers (including restaurants)
have had difficulty complying with the Holidays Act 2003.
Numerous companies have been called out in Ministry of Business,
Innovation and Employment (MBIE) audits, including government
agencies, and even MBIE itself.
Many of the problems that have been identified were not
difficulties with the interpretation of the law but just a
misapplication of it where the law is actually quite clear. That
said, there are some particularly difficult parts of the Holidays
Act that require careful consideration.

Many of the problems that have been
identified were not difficulties with
the interpretation of the law but just
a misapplication of it where the law
is actually quite clear.
Over the last year or so, Employment New Zealand (a team
within MBIE) has brought together a team of professional service
providers, payroll experts and other stakeholders to try and develop
guidance for employers on interpreting and implementing the
Holidays Act. Jim Roberts has been a part of this working group.

E-newsletter
The Restaurant Association produces and distributes
an electronic e-newsletter – Inform – every fortnight.
The e-newsletter keeps Restaurant Association
members and friends up-to-date on current issues
and events. Banner and insertion advertising options
are available with each e-newsletter and is distributed
to our entire membership base, as well as key industry
contacts for a total distribution of over 5000.
Advertising copy is due by the Thursday prior
to the upcoming e-newsletter for inclusion.
Confirm details upon booking.

Social Media
We provide social share opportunities to engage
with our targeted hospitality followers through a
social platform of your choice (Facebook, Twitter,
Instagram, LinkedIn). These opportunities are limited
to two per week.

This document deals with annual holiday entitlements, including
what entitlements are available, when, and how to pay them.
It sets out key messages for employers, employees and
professional services providers, and key steps for reducing
the risk of non-compliance.
It also has definitions of important terms in the Holidays Act, examples
of scenarios throughout, and an Appendix with more detailed
scenarios. If you are struggling with the beast that is compliance,
and looking for detailed assistance, this will definitely help you out.
There are still issues that require advice but these have, hopefully,
been reduced by the information in these guidelines.

ABOUT THE AUTHORS

Jim Roberts heads up the employment law team at Hesketh Henry
and also co-leads their Litigation and Disputes Resolution team.
Jodi Sharman is a Senior Associate in the Litigation and Dispute
Resolution Team and specialises in Employment Law.
E: jim.roberts@heskethhenry.co.nz • E: jodi.sharman@heskethhenry.co.nz
T: + 64 9 375 8723
T: + 64 9 375-7637

•

Flyer Inserts: The flyer insert can be up to A4 in size
and single or double sided. Simply provide us with
2000 flyers (or as confirmed for each issue at time
of ad booking) for nationwide delivery. Contact us at
(09) 638 8403 if you would like us to arrange printing
and/or copying of your flyer insert.

•

Ad + Editorial Combo: A unique opportunity exclusive
to our specially placed partners. A highly effective
way to advertise your product or service – an
editorial pairing can reinforce your message with
that extra endorsement. Options include pairing an
advertisement with a case study or a customer
success story. Certain commitment levels must be
reached for this premium advertising opportunity.

Material Specifications
The magazine is perfect bound and offset printed in
4 colour process and sheet-fed on 100gsm advanced
laser paper. The covers are printed on 210gsm advanced
laser cover stock. Finished art is to be supplied as high
resolution PDF files with crop marks and 5mm bleed.
Fonts must be embedded within the document.

We are thrilled to announce that the first part of Holidays Act
2003: Guidance on annual holidays and related provisions has
now been published on MBIE’s Employment website, and is
available for your use.

BUSINESS INSIGHTS WITH RESTAURANT ASSOCIATION KEY PARTNER ONEMUSIC

Behind
the

Music

Em-Haley Walker is New Zealand singer/songwriter Theia.
The Christchurch-born artist has already had several hits, with her most
popular single Roam recently hitting 10 million plays on Spotify. We spoke to
Theia, alongside music licensing organisation OneMusic, about the iceberg
that is the music industry and how important royalties are to her career.

From the beginning

much, but even now it’s hard missing family
and friends’ milestones because I have all these
career commitments.

“I moved to Auckland in September 2016, after
it became too difficult travelling between
Auckland and Christchurch to make music.

The music industry is an iceberg. People think
it happens quickly, and while some parts of it
do, there’s been years of unseen work to get
to the point where you can get a good result
from what you release. I feel like more and
more the creative industry is starting to be more
appreciated; people are realising how much
work and crafting goes into what we make. I
take a lot of care in what I do. I write my own
music and have a have a hand in production
and creating the melody; it’s definitely
something I am all over.

I was focusing on doing everything up here,
so I was working down in Christchurch, flying
up to Auckland to do music, and then flying
back down. I worked three jobs – I did pool life
guarding, I worked at Ballantyne’s and I taught at
a Primary school. I just tried to balance everything
to make money to support my music.
I’ve been writing music since I was very little,
and I always knew that I’d end up working
in the creative realm. As I got older I started
viewing music as something I really wanted to
do for a living.
When it comes to working on my career,
I’ve just had to make time to make it work.
September 2016 is when everything peaked
for me, after Roam was released in late August.
In some ways, it feels like it’s been forever and
I’ve been doing this for so long, and in other
ways, it’s crazy to see that it’s been a year and
seeing how much has happened and what
I’ve achieved.
So far the highlight for me has been making
music full time, which has been amazing.
There have been moments of “Woah it’s really
happening”, like seeing myself on the cover of
the Malaysian Star, or hearing my songs on the
radio or on peoples’ Spotify playlists – it’s just
really cool thinking my work is paying off.

Royalties are crucial for sure, that income is
so important. When you think of royalties, it is
kind of like asking someone who works how
important a salary is to them. No one would
expect to turn up at work and do a 40-hour
week and not get paid for it. For me, it is a
full-time job that never ends.

No one would
expect to turn up
at work and do a
40-hour week and
not get paid for it.

In this industry, you really have to make
sacrifices. While I was working three jobs my
friends were doing things that I couldn’t join
in on because I was trying to make money to
record. It was doable because I wanted it so

RESTAURANT ASSOCIATION OF NZ

There is no way I couldn’t do what I am doing.
It’s hard, but I wouldn’t change it because this is
what gives me life.”
Artists like Theia put a lot of time, money and
energy into the music they create. When you
use music in a business, you need to obtain
a licence from OneMusic to get the legal
permission you need to play music.
The licence fees you pay are then paid to
artists like Theia so they can continue to make
the music that helps your business hum. Theia’s
music, as well as the music of artists world-wide
is protected under the New Zealand Copyright
Act (1994). A OneMusic licence meets your
copyright obligations under the New Zealand
Copyright Act, and ensures that music creators
are fairly compensated for the use of their work.

Even now I’m slightly taken aback when
one of my songs comes on the radio, it’s still
unreal. You’re always in your own little world
so when something comes in from the outside,
it’s surreal.
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BETTER
WITH
MUSIC.

To find out more about
music licensing visit
www.onemusicnz.com

Quick and easy
music licences for the
hospitality industry

Courtney Devereux, originally published in NZ Retail Magazine

onemusicnz.com
DECEMBER 2017

Savour 2019 Deadlines
ISSUE

BOOK AD BY

AD COPY DUE

FLYER INSERT DUE

APPROX. DELIVERY

MARCH

1 FEBRUARY

7 FEBRUARY

18 FEBRUARY

1 MAR – 15 MAR

JUNE

1 MAY

7 MAY

20 MAY

1 JUNE – 15 JUNE

SEPTEMBER

1 AUGUST

7 AUGUST

19 AUGUST

1 SEPT – 15 SEPT

DECEMBER

1 NOVEMBER

7 NOVEMBER

18 NOVEMBER

1 DEC – 15 DEC

ad sizes

rates

				
GENERAL
SIZE
SIZE
MEMBER RATE
INDUSTRY RATE
Full page

Image trim size: 210 x 297mm
Bleed size: 220 x 307mm
(+5mm bleed; offset cropmarks by 5mm)

1/2 page portrait

1/2 page landscape

1/4 page landscape

Inside front cover

Inside back cover

SUPPLIED FLYER INSERT – SIZE UP TO A4 (210mm X 297mm)

Nationwide (2000)

$450 + gst

$675 + gst

Full page

$900 + gst

$1100 + gst

1/2 page

$600 + gst

$750 + gst

1/4 page

$400 + gst

$550 + gst

Inside front cover

$1200 + gst

$1500 + gst

Image trim size: 105 x 297mm
(+5mm bleed; offset cropmarks by 5mm)

Image trim size: 210 x 148mm
(+5mm bleed; offset cropmarks by 5mm)

Image trim size: 210 x 75mm
(+5mm bleed; offset cropmarks by 5mm)

Image trim size: 210 x 297mm
(+5mm bleed; offset cropmarks by 5mm)

Image trim size: 210 x 297mm
(+5mm bleed; offset cropmarks by 5mm)

ADVERTISING

Inform (e-newsletter) banner ad

650 x 250px

Inside back cover

$1200 + gst

$1500 + gst

Inform (e-newsletter) insertion:
Image + copy up to 125 words

650 x 350px

Inform banner ad

$300 + gst

$400 + gst

Inform insertion

$375 + gst

$500 + gst

Social media share / post

Facebook: 1200 x 628px
Instagram: 1080 x 1080px
Linkedin: 1200 x 627px
Twitter: 1024 x 675px

Social media
share / post

$250 + gst

$400 + gst

contact
Restaurant Association of New Zealand
t: 09 638 8403 • e: info@restaurantnz.co.nz

